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How To Create High-Quality Video Products
 

The following report was written by my virtual assistant, after asking her to research some of the most popular video infoproduct creation techniques and studying videos on video creation. 

It gives a lot of advice about creating the best infoproducts possible, but it is targeted towards creating your own products – or, more specifically, for your virtual assistant to create video products for you that are of the highest possible quality.

You have the right to edit and pass this report to your virtual assistants to give them starter advice and background information on creating the best products for you as possible. 

Of course, you should also use the specific techniques inside Infoproduct Empire to instruct your virtual assistants do the precise tasks you'd like completed.

I hope you find it useful in building your infoproduct empire! Be sure to edit this top introduction out before passing it your VA.

– – – – – – –
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Objective:

· Learn how to create a high-quality video infoproduct 

Chapter 1 Introduction

There are several reasons why videos are much better than e-books and audio infoproducts.

1. It gives you edge in the competition. People like videos over e-books and audios. Ask your friends about which they prefer to do: watch a movie or read a book? Chances are, most of them would choose the former. Why? Because visual presentations are more entertaining and easier to understand than any other type of material.

2. It's a time saver. Creating a video information product does not consume a lot of time. These are actually easier and quicker to produce provided that you have the necessary tools and equipment for the project. Compared to writing a book, making a video requires little time to finish the infoproduct.

3. Videos inspire trust. As an internet marketer, one of the most important things that you should build is trust with your potential customers. With a video infoproduct, your audience will feel a certain connection and bond with you like they are listening and watching a real person in front of them. This particular media format allows the viewers to hear the tone of the speaker's voice and it also lets them discern the most important parts of the course.

4. Higher perceived value. In comparison to audio and  PDF formats, you can sell your video infoproducts for a much higher price giving you more profits which is your primary goal. 

5. Video infoproduct is creating a storm online. The market is starting to get tired of the usual special reports which are presented in either .pdf or .doc format. The consumers are starting to demand a revolutionary and visual digital product which they could actually respond to. 

6. People are conditioned to respond to videos. The audience tend to become responsive to something they can see and hear rather than to something they can just read. Most people are stimulated when they are able to visually see what the speaker is discussing. This is because it is possible to insert graphical images and photographs in your video to further explain what you want your audience to learn.

7. High speed broadband is making video possible. Now is the perfect time to create a video infoproduct as more than half the population of the word has access to internet, mobile phones and other devices that allow watching of videos. The worldwide success of YouTube is a solid evidence that a lot of people love to watch videos. 

8. Videos are a powerful medium. Aside from videos are well loved by people, these are also an effective means to teach your customers about literally anything. As explained earlier, instructional videos can be easily understood because you can insert graphics and images to better illustrate your points. This makes a video an excellent training medium.

9. Seen as a professional product. Unlike its counterpart written infoproducts being sold in online marketplaces, customers  have a very good impression in video presentations. They see it as a professionally done product making it a lot easier to sell to potential buyers.

Chapter 2 Equipment

First off, you need to prepare all the necessary equipment, tools and software before you begin in creating the video. Make sure that everything is ready and functioning to avoid possible hassles while in the process of video creation.

1. Camera. It is very important to have the right video cam for this project. A cheap mobile phone video camera won't do the job specially if your goal is to create a professional-looking video infoproduct that you can sell in online marketplaces. Fortunately, there is a wide option of HD (high definition) video cams to choose from. When choosing a camera, consider the gadget's recording quality, battery, resolution, type of file format and of course the price tag. If you are not sure about what exactly to use, you can also read forums about videography to have ideas about what brand or model of camera other people are using. 

2. Computer. PC or Mac? The answer mainly depends on what is already available in your resources. You don't have to spend tens of thousands of dollars to create your own video infoproduct. If you have a PC running on Windows, you many use it and there shouldn't be a problem. However, most interpreneurs who have experience in making videos will tell you that Mac offers better user experience in terms of quality and ease of editing. In addition to that, they also say Mac is the best computer for creating of crystal clear online videos. But don't concentrate too much on what kind of PC you are going to use. What matters is the quality of the camera that will be used in recording the video.

3. Software. PC and Mac requires different software in editing of videos. 

With a PC, you can use Movie Maker. Most cameras will work with this software but because of the fact that it's free, the things that you can do is also limited. If you want the best video editor for a PC, you may opt for the HD version of Sony Vegas. It is affordable and the most recommended software for editing videos in a PC. It also lets you export the video to the right format.  

On the other hand, Mac comes with a free software called iMovie. It's already a wonderful software that allows you to do a lot of things but if you are ready to shell out $100 for a much better video editor, you may buy a copy of ScreenFlow for you. It's an amazing tool that lets you record from your screen and import the videos from your cam into it.


Camtasia or CamStudio is another great software that you can use and works great for both PC and Mac. It lets you record your PowerPoint presentation and screen which is a great way of showing your audience how to do things.

4. Microphone. Most laptops and PCs today already have a built-in microphone which you can use for recording a video. But not all of these microphones always function the way you want and need them to. If this is the case with your laptop, you can use an external microphone that sounds much better than the built-in ones. You can also opt for a USB microphone, headset microphone, wireless microphone, or something that has a pod casting kit. Anything will do as long as it provides high quality audio to your video.

5. Lights. This is just optional. You can decide whether you need a special lighting or not depending on what kind of video infoproduct you are going to create. Good lights add up to the quality and clarity of the video. If your camera's performance is really excellent, lighting requirements are lessened. Want to take it the next level? Consider using construction or fluorescent lights. These are a bit expensive at $60 but they provide some really good images for your video. 

Chapter 3 Environment

After gathering all the necessary equipment, you have to find a place where you can shoot the video. Choosing the right environment is essential in order to successfully create a video that is clear and of high quality. Here are some pointers in preparing the environment for video creation:

· Find a place with privacy. As much as possible, there shouldn't be other people in the room unless you need assistance. 

· Avoid interruptions. This means putting the pets outside, reminding the kids to keep quiet, turning off the phones, telling your house help not to disturb you, etc.

· Avoid background noise. Choose a place where the surrounding is relatively quiet. It would be quite embarrassing if the audience would hear a dog barking while the speaker in the video is explaining. This may sound funny from a buyer's point of view but it diminishes the value of the video infoproduct and could even receive negative feedback from customers.

· Avoid unnecessary sounds. Stop yourself from uttering “uhm” and “aah”  while you are speaking on the video. These may distract the focus of your viewers and do not sound professional as well. Practice and a well-written script will make your video smooth and will also give a professional impression to your audience.

· Ensure that your equipment is at its best condition. Check the fan of your PC if it's noisy. If the computer is creating noise, you will need to fix the problem first or find a temporary replacement. 

· Perfect timing. There is no need to travel very far just to create a video. If it's nearly impossible to stop your pet from disturbing you, it might be a good idea to create the video infoproduct at night when everyone is fast asleep.

Chapter 4 Outlining your product

Creating a clear outline for your video infoproduct is essential to make the process easier and faster. This is actually a very important step that shouldn't miss. The outline will serve as your guide and direction in formatting your product in a concise and organized structure.

Here are some helpful tips in outlining your video infoproduct:

· Jot down all your ideas in a notepad or in a piece of paper depending on what is comfortable to you. 

· Write down all ideas as they come to your mind. Don't worry about proper structure and right sequencing yet. 

· Think about anything that is relevant to your product and make a list of the things that could be a good fit for your video.

· Include in your list the questions that are lingering in your mind. Reminders and special notes should also be included in your notes.

· Once you have written everything down, it's time to organize your outline according to a sequence which can be easily understood by the audience. 

Here is an example of a good video infoproduct outline:

1. Title – Think of an appropriate title that would be describe what your video is all about. It should be as short as possible, unique and can easily catch the buyers' attention.

2. Course outline / Syllabus – Here you can explain to your audience the different chapters that you are going to discuss. It's like a teaser so start including graphics and illustrations in this part to keep your audience's interest.

3. Objectives -  In this particular area, you can talk about what the viewers are going to learn at the end of the presentation and what they can expect after watching the video.

4. Copyright – Before you proceed with the chapters or parts of the video, you may want to discuss first its copyright. This is where you can give reseller rights or distribution and commercial rights to your customers. You an also restrict them to use your video for personal purposes only .

5. Disclaimer -  A short note saying that you cannot be held responsible for any error or inaccurate information that could be found  in the video.

6. Introduction – A brief explanation or overview of what the product is all about. It should be as entertaining and as engaging as possible. 

7. Body - This is the most important part of the video so make sure to fill this with relevant information, graphics, illustration, clear audio and all the elements necessary for a great video infoproduct.

8. Closing remark – By the time you are about to finish the video, you will need to summarize the entire presentation to remind the viewers about the objectives. This will test them if they learned something from the video report.

9. References and resources – Do not forget to cite your references and mention resources which your audience can use in case they want to further study the topic. 

The above outline is just an example. It really depends on what kind of product you are going to create. You can also insert sub-sections in your outline to make the subjects more organized and easier to understand. 

Chapter 5 Creating the video

So, you've decided on what niche your video is going to be, you're done in preparing the necessary equipment and software, you've carefully outlined your video,  and you've also already chosen the right venue to shoot the video. Now, the next thing that you want to know is how to create the video.

Chapter 5.1 Reminders before you begin the job:

1. Unless you are an exceptionally great speaker, you will need a script. Preparing a script will help you focus on the most important aspects of your subject and will also help you avoid mistakes while making the video. It will give you a chance to edit your spiels or speech before you actual video is recorded.

2. Practice makes perfect. Train your self to speak using a microphone and try to energize your voice. Experiment with the pitch of your voice and try make it sound as interesting as possible.

3. Practice also your breathing and make sure that the audience will not be able to hear your breath in the video.

4. Do a sound check. Audio is crucial to a high-quality video. Know how your microphone works and ensure that the entire surroundings are quiet to prevent unnecessary sounds.

5. Position your self. As explained in the previous chapters of this report, you have to ensure that your breathing and vocal noises will not be captured in the video. This can be achieved by placing the microphone not too close to your face.

6. Don't get too close to your microphone because it will amplify every click of the mouse, the hiss of the words you say, and your breath

Chapter 5.2 How to record the video:

1. Set  up your camera and all other software and equipment needed for the process. By setting up, this means checking your tools for any possible damages or problems that might interrupt your video creation.

2. Choose an appropriate background for your video. This entirely depends on what particular type of video you are going to create.

· Simple and not too striking background is a generally a good choice

· If you want to decorate your video's background, select a design that is relevant to your niche. For instance, if your video is about making money online, it would be inappropriate to pick animal prints as your background.

· Solid blue or black backgrounds without texts are usually used by most internet markets. 

· Pick a fairly simple color because loud colored and moving backgrounds tend to distract the attention of your audience.

3. Set up the lighting. Another thing that needs careful planning is the lighting system in the area where you are going to record the video. 

· You can opt to use natural sources of light like the sun if you are to shoot outdoors. Or you can opt for construction lights if you want to make the video inside a room. It really depends on what you think is best for your case.

· Are you going to appear in the video? In that case, you will need two sources of light. One for your face and the other for your computer. 

· Make sure the lights are not  too close to your face so that the video will appear as naturally as possible. In addition, experts also suggest to allow 45 degrees angle between your face and the camera.

4. Leave pauses.  The rhythm of your voice is also very important in helping the viewers to better understand the video infoproduct. 

· As discussed in the previous chapters, you have to practice your breathing. Know when you are going to catch your breath in such a way that viewers will not notice it. 

· Observe how newscasters speak on news break. They are relax and calm. They don't speak too fast and also not too slow. You don't have to mimic their voice. Just try to copy their breathing style. For instance, if they pause after every 10 seconds, you can do that too while you are speaking in your video.

· Pause before you start talking and also at the end of each sentence. Do this every start and end of a chapter. 

· Pauses will greatly help in editing the video later on. But of course, it also depends on what type of marketing strategy you want to use for your product. Some audience like to listen to speakers who are lively and entertaining. So consider your market also.  

Chapter 5.3 Editing the video:

· If you used a high-quality camera for the recording, editing the video will be a walk in the park. Most of the cameras today such as the Kodak Zi8 and Flip Ultra HD require a USB connection to your computer.

· First, plug the cam to you computer's USB port then transfer all the necessary files for editing. 

· Open the files in your editing software where you can edit them and make enhancements. Refer to Chapter 2 for the suggested editing programs for video infoproducts.

· Camtasia is considered as one of the video editing software today so if you could buy a copy of it, consider it as an investment.

To add a professional-look to your video, give utmost attention to the following factors while editing:

· Title – this is one of the first things that your viewers will see. Any mistake in the title automatically results in a bad impression. 

· Pictures -  avoid blurred images and make sure you are permitted to use any graphical image that will be included in the video.

· Special effects -  there are plenty of things which Camtasia lets you do. Aside from the usual fade in and fade out, this video editing software is also very useful in enhancing the audio and record voice narration elements of your video.

· Callouts -  insert graphics in the most important parts of the video.

· Music -  not all video infoproducts are in need of a music track so this is another optional enhancement that you can make. But if you want to spice up your video, you may add a music track at the beginning and at the ending part of the presentation.  

· PowerPoint – even if your video is a PowerPoint presentation, you can still use Camtasia for editing. You can even edit still or moving images.

After you've edited the video, you will see that the output is more professional-looking with Camtasia. 

Additional tips:

1. Make sure you are in a quiet place

2. Ensure there is no noise in the room

3. Avoid all kinds of noise including the sound of PC fan

4. Turn off phones and other distractions

5. Remember you can edit out noises

6. Pause from 10-15 secs and restart the section

7. Avoid breathing and vocal noises even “uhm”

8. Practice the video if necessary to ensure it sounds fantastic

9. Practice the video to ensure high quality

10. Provide flash format (MP4) if selling personal rights

11. Provide a method to download the video (zip)

12. Some people prefer to watch offline

13. If selling any rights then need to deliver AVIs too 

14. Make sure your microphone is switched on

15. Check the quality of the videos

16. Practice makes perfect

Chapter 6 Types of Video File Formats

Most people today don't like to watch online. They'd rather have a copy of the video in their computer so whatever happens to the original website, they can still watch the video again and again. 

AVI and MP4 are best recommended for computer users. But what if your target customers are mobile phone users? If you want to create a video infoproduct that is compatible with mobile devices such as iPhones and smartphones, you will have to save your video in a format that allows tiny details and small fonts. 

Here are some of video file formats that you can use for your video infoproduct:

1. 3GPP (.3gp) – This is the most common format used for mobile phones. This format file is highly compressed and is also the default format for videos recorded through cellphones. It can be edited with the editing software discussed in Chapter 2 but you can also use free plugins to make it work.

2. Flash Lite (.FLV) -  is another version of Flash which is specifically created for portable devices like mobile phone. It allows small fonts making it work well with mobile videos.

Additionally, you have to provide a method on how to easily download your files. You can opt to offer your video in a compressed .wav format. However, if your customers want a physical delivery of the video product (which is unlikely but at least you have to be ready) burn the video products  in DVDs and have them readied for shipping. 
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